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Warrensville Heights City School District (WHCSD) contracted with Hamai
Consulting to assist with the annual Family-School Partnerships Survey.

Survey data collection happened in October 2025
through February 2026.

Parents were able to complete the survey online or
on paper in English, Spanish, Burmese, French,
Hungarian, and Russian.

508 41%

parents of enrolled
completed the students
survey

The response rate matches the highest rate of the past 6 years (5 previous years).
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Parents mostly identified as Black or African American...

Black or African American, 84%

... and female.

Female, 75%

Engagement Preferences

74% 82%

have access to use a cell phone
internet every to access the
day internet

56% 50% 12%

use Instagram use Facebook do not use

social media
(© £

Parents prefer to attend school-sponsored events on Wednesdays and Saturdays...

12% 1%

Monday Tuesday ~ Wednesday  Thursday Friday Saturday

... and in the evening.

10%
: 2%

Morning Afternoon Evening

Work schedules are the most common barrier to families attending events.

Perceptions of Schools

The highest percent of parents Agreed or Strongly Agreed with positive phrases
describing How They Feel About Their School.

How | Feel About
My School

91%

86%

Sharing Information
Increased from

last year

85%

Educational Quality

Communication

82%

72%

Healthy & Safety

Leadership &
Participation

48%

The lowest percent of parents agreed with positive statements
about their school’s Leadership and Participation.

& Recommendations
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Provide most events on Wednesday and Use Class Dojo, rather than Infinite
Saturday evenings, along with options at Campus, for teachers at all schools to
other times and online/virtual options provide regular updates on students’
to encourage engagement of parents progress.

with various work schedules.
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Communicate more consistently using Communicate more frequently and
multiple methods to ensure messages improve response and notification times.
reach parents.

Provide more opportunities for parents
to volunteer with schools, provide input
on their children's learning, and be
involved in school improvement planning
and decision making.




