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Homeroom Teacher

Sixth Grade Course
SeleCtlon Randall Middle School

Second Semester Electives
2026-2027

Student Number

Due Date

The Career Research and Decision-Making wheel elective allowed sixth-grade students to explore various electives
during the first semester. For the second semester, students will be scheduled for one of the electives and they are
asked to select their top three elective preferences from the list below using the QR code below. Every effort will be
made to schedule students for their first-choice elective. In some cases, the first choice may not be available.
Therefore, students are encouraged to carefully consider their options when selecting their top three choices. The QR
code will open November 20" at 5pm and close on December 4™ at 5pm. If students do not complete the QR code,
they will be placed into an elective based on availability. On the back of this form are course descriptions to help guide

your students selection.

1 =First Choice 2=Second Choice 3=Third Choice

Rank

Course Number

Electives

13020000
13020400
13030000
17001105
93093506
81001200
89603700

M/J Band 1

M/J Orchestra 1

M/J Chorus 1

M/J AVID 6th

Introduction to Marketing Sales and Service
Introduction to Agriscience

Exploring Family and Consumer Sciences

Please complete the QR code by December 4t at 5pm. Contact Dr. Tucker or Mrs. Guillet with any questions.

Sixth Grade Semester 2 Elective
Course Selection
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Course Descriptions

M/J Band 1

Band is a great elective for students of all experience levels, even if you have never played an instrument
before! You'll get to learn a band instrument, develop new musical skills, perform exciting concerts
throughout the year, and make great friends along the way. Join band and discover a fun new talent while
being part of an amazing team!

M/J Orchestra 1

In Orchestra, 6™ grade students can choose to play the Violin, Viola, Cello or Bass and will have the
opportunity to rent their own instrument from the school or from a music shop. Students will work to
perfect their skills on their instrument, work collaboratively in whole orchestra settings as well as smaller
chamber groups, perform in concerts, go on a field trip to see the Florida Orchestra, and form lifelong
friendships. The Randall Orchestra Program routinely receives straight superior ratings at district-level
competitions.

Introduction to Agriscience

Adventure Awaits in Agriculture! Get ready to roll up your sleeves and learn by doing! Introduction to Agriculture
takes students on an exciting journey through animal science, plant science, environmental science, leadership,
and FFA. From making butter and working with farm animals to growing plants and participating in unique events
at the Florida State Fair and Strawberry Festival, this class is perfect for students who love hands-on learning,
being outdoors, and trying new experiences.

M/J Chorus 1

Discover the joy of community in Randall Middle School Chorus! Whether you love to sing, perform,
make new friends, or try something new, chorus is a place to build confidence, develop musical skills,
and be part of an amazing family. No experience is necessary, just bring your voice and a willingness to
have fun and try new things!

Family and Consumer Sciences

This course touches on fundamental life skills. Students will learn about nutrition, textiles and design,
child development, budgeting, culinary (measurements, kitchen safety, and aspects of a recipe),
relationship development, and basic sewing techniques. They will learn how to make informed decisions
about how to support themselves, their families, and their communities.

AVID

Sixth-grade AVID is a place where students build confidence, friendships, and skills for middle school
success! Together in AVID we will practice organization, note-taking, goal setting, and teamwork while
exploring future college and career possibilities.
Introduction to Marketing Sales and Services

Intro to Marketing introduces students to the exciting world of marketing and business. Students will
explore how companies identify customer needs, create products and services, develop advertising
campaigns, and use social media and branding to attract customers.
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